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Kent Hill is currently an Assistant Professor in the Center for Entrepreneurship and Innovation at Western Carolina University and an adjunct professor in the Stetson University Executive MBA program. Prior to joining WCU this fall, he taught in the MBA programs at Oglethorpe University, Emory University and Mercer University.
Kent brings to the classroom more than 25 years of ‘blue chip’ marketing and sales experience with category leaders such as The Coca-Cola Company, Holly Farms and Kellogg’s.  Kent participated in the development and introduction of many new products including Diet Coke, New Coke and Coca-Cola Classic, and he gained industry recognition for engineering a number of “game changing” sales and marketing programs.  While working in The Coca-Cola Company’s National Sales Department, Kent led a team that acquired new accounts, including Domino’s Pizza which is now one of Coke’s largest customers.  
During his tenure with The Coca-Cola Company Kent was responsible for many sports marketing programs and at Kellogg’s and Holly Farms he crafted, negotiated and managed Olympic sponsorships and NASCAR programs that are still being utilized today. 
After earning his MBA at Emory University in 1993, Kent became an intrepreneur and pioneered the Integrated Marketing initiative at TuckerWayne/Luckie, one of the largest independent ad agencies in the US. He was an integral contributor to many effective campaigns, such as the Simmons Beautyrest “Do Not Disturb” campaign that immediately revived their slumbering sales.  

Furthering his intrepreneurial career, Kent joined CRD, a marketing consulting firm that was recognized as one of the 500 fastest growing companies by Inc. Magazine.  At CRD, he led the practice group specializing in positioning and differentiation strategies. 

In 1998 Kent made the transition from intrepreneur to entrepreneur and founded BizBrains LLC as a coaching and consulting firm working with start-up and early stage companies in a variety of industries.  In this role he devised the strategy that enabled a specialty food store to grow from a single location to over 200 stores in less than a decade.  He also designed the business model and strategy for a high-tech company that became a leading provider in its category and has sustained 225% annual compounded growth for its first four years to achieve current revenues in excess of $5 million 

As an investor, Kent has taken a very active role, leading three successful start-ups and serving on the management advisory board of seven early-stage companies. 
Being a strong believer in continuous education, Kent has studied at Johannes Kepler University in Linz, Austria, The International Management Center in Budapest, Hungary, The Center for Creative Leadership in Greensboro, NC, and in a variety of other programs. He is also a graduate of the E-Myth Academy. His current plans are to begin work on his doctorate in the fall of 2009.
Prior to moving to Highlands, Kent was a member of the board of Prevent Blindness Georgia, and the Business Intelligence Committee of Chief Learning Officer magazine. He has continued to be an active member of the American Marketing Association, the Institute of Executive Development and the European Foundation for Management Development.
